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 CIRC4Life is an international collaborative innovation project (May 2018 until April 2021) with 
the aim to develop and implement a circular economy approach for sustainable products and 
services through their value and supply chains.

 Coordinator Nottingham Trent University

 Partner organisations

Enviro Data (ENV), Jonathan Michael Smith (JS), Kosnic Lighting Limited (KOS), Centre of Research 
for Energy Resources and Consumption (CIR), European EPC Competence Center GmbH (EECC), 
The Institute for Ecology of Industrial Areas (IETU), RISE IVF AB (SWE), Make Mothers Matter 
(MMM), ONA PRODUCT (ONA), INDUMETAL Recycling (IND), GS1 Germany GMBH (GS1G), 
Laurea University of Applied Science (LAU), Center for European Policy Studies (CEPS), Institute of 
Communication and Computer Systems (ICCS), Recyclia (REC), S.A.T. Alia (ALIA)

 Content specific for this module tool produced by

Basic information about CIRC4Life

https://www.scillyorganics.com/
https://kosnic.com/
https://www.eecc.info/#en
https://ietu.pl/en/
https://www.ri.se/en
https://makemothersmatter.org/
https://ona.es/
http://www.indumetal.com/home.aspx
https://www.gs1-germany.de/
https://www.laurea.fi/en/
https://www.ceps.eu/
https://www.iccs.gr/en/
https://www.recyclia.es/
https://www.alia.es/


CONSUMER AWARENESS
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 We live in the time with citizen are more aware 

about environmental aspects than any other time in 

history.

 Consumers start adquiring products and services 

while also considering sustainability as an important 

aspect. 

 This phenomena is expected to growth.

 To understand consumers desires and to adapt 

practices for them is a must for companies.

 Consumers have the key of the industries evolution

and to move them to a more sustainable behaviour.



CONSUMER AWARENESS
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 In order to adapt our processes to sustainable ones, 

and considering the input from consumers, it is 

important to establish two main aspects in industry:

1. To analyse all the different stages along the whole 

supply chain so it is possible to identify strenght,s 

weaknesses and opprtunities for improving.

2. To develop participatory methods to take into 

account consumers sustainability demands.



LIFE CYCLE ASSESSMENT
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 For the analysis of the whole 

process of a company, Life 

Cycle Assessment (LCA) 

methods are highly 

recommended.

 To develop assessment 

regarding environmental and 

social aspects will provide us 

information about where 

should we improve our 

practices and which are the 

most important point to be 

addressed.



CO-CREATION
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PARTICIPATORY METHODS
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 Regarding participatory methods, there are 

a few aspects that should be considered:

✓ Big-data analysis.

✓ Workshops.

✓ Semi-estructured interviews.

✓ Surveys.



PARTICIPATORY METHODS IN CIRC4LIFE
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Green procurement survey

Big data analysis applied in 

consumer reviews

Real life testing activities

Workshops
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WORKSHOP

AWARENESS CAMPAIGNS 

DEFINITION



WORKSHOP AIM
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 To identify key messages to be communicated in the awareness campaigns.

 To define main channels for the communication of these key messages.

 To identify key actors which will help to communicate these messages.

 To find synergies among other awareness campaigns.



WORKSHOP PARTICIPANTS
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WORKSHOP STRUCTURE
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 Group work in 5 groups

 Pick one kind of sustainable product/service (previously given several options) and 

which key messages should be included in the awareness campaign.

 Define the main channels to be used for the awareness campaign thinking about the

different consumer typologies (e.g. per age, academic level, etc.)

 To follow dynamic approaches as the World Café Method in order to end the 

workshop with a drat awareness campaign.



THANK YOU!
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